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Social Media

Display

Micro/product sites

SEM.

Video/branded entertainment
Mobile

Advertorials
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0 «A0TO KAAuTeEpa»-
ONUAVT1KA avaAloyia
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O1 eEmMAYYEAUATLIEC TWV SM
& o1 mapapetpol mou Siapopowvouv segments-

BACKGROUND PROFILE
Digital, web, «TEXVIK®O/ § ESE18IKEUIEVES web-digital
INXAVIO TIKO» ; ETOIPIES
Emikolvovia, marketing, PR~ ° TinpaTa-extensions
; SLOQNOTIKOV ETAIPIOV
e AR A e e R R ROt e B
MElEﬂIlI & CAPAGITY
MEYOAUTEPES ETOIPIES
MEeo aies oldses
One-man-shows / freelancers
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[Mo1o¢ €ilval -TEALKA- 0 pOAOC Twv SM
oto marketing & tnv emikolvwvia?
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Mia cuyxpovn NAATOOPMA, €vo akopo touchpoint
NMou AEI’IIIII]VEi AMOIAPOMA, oe offtlime mAnioto

EoTialovrag otn LXELH «pipko-xkotvi»

Kot pmopei va ayyiter MOAAEL MTYXEL Tou

marketing: idea generation, customer service,
new product development..
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