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0 Mark Zuckerberg SnuooicuseE :

ﬁ This morning, there are mare than one billion people using

Faceboaok actively each month.

If yvou're reading this: thank you for giving me and my little
team the honor of serving you,

Helping a billion people connect iz amazing, humbling and by far
the thing I am most proud of in my life.

I am committed to working every day to make Facebook better
for you, and hopetfully together one day we will be able to
connect the rest of the world too,
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2tnv EAAdda,
LECA OE 5 Xxpov1ia:

Xpnnon PC: +32%

Internet: +33%

Social :
Networking:+488%

e-shopping:+211%
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zodgvovtac afpoloTikKa mMaAvw amd pLa wpa
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Mnyri: FOCUS BARI, Online é€peuva yia ta social media (n=401), Oktwppiog 12

ﬁ 25 Ockober near Athens

- H akfPaa ehval dm o oTav w10 AsnTd ehelBzpa, Ta nepvam kal Ta 45 oo Facebook,

Like '+ Camment *© Share
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Me «apxnyo» to Facebook,
Ta social media onupaivouv:
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KO1vwviKn O1KTUWON «100PPOMELY
petagu connectivity & infotainment
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Ito 61a tauta.. H efpoiwon Twv social media
Eival yeyovag

KOAUTITEL TOAUTTAEUPES
‘ OVAYKES TQV KaTavaAnToVv

LTV mpagn,
amoTEA0dv touch point pe TIS
NAPKES

KOl Eival ¢TO0 XEPL pas va Ta
EKUETOAAEUTOU]E
«aKolyovrag» Tousg §
mpyaivevras amé TR Sikij ToUS

MAEU ﬂ
18- Reocus Bari

A



AAAd, nmavw amo OAa, &UxAplLOTW
Ta UEAN TNC FocusOnline mou OUUUETELXYAV OTHV

otnv QIMOKAELOT1K EPEUVA yra tnv infocom 2012

Avva Kapadnunctpiovu
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